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Heart Foundation Tick Programme

V Remains relevant and is still growing

- 62 food manufacturers

- 3 industry bodies

- 12 fresh produce growers
- 1000 Tick products

V New products

- Average 11 sku per month

V Consumer tracking research positive
and stable
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Tick Nutrition Standards

Nutrition standards specific to 56 food types
Focus on nutritional criteria that can have
the biggest impact on health

Maximum levels

A Saturated fat

A Sodium

A Trans fat

A Energy (kilojoules)

Minimum levels

A Dietary fibre
A Calcium O
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Methodology Overview

A Computer Aided Telephone Interviewing (CATI) surveys were
conducted nationwide:
I January/February 2009

A Based on a random sample of 400 main (or equal) household
grocery shoppers

A margin of error for a sample of 400:
I +/-5.0%
I 95% level of confidence
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Sample Description

20® NZ Population
Demographic Main grocery shoppers Source: Statistics NZ
n=44 15+ Years
Gender
Male 18% 49%
Female 824 51%
Age
15-34 Years 16% 35%
35-54 Years 5% 36%
55 Years and Over 2% 29%
Children at Home
Childre®- 16 Years 43% 43%
No Children at Home 5%0 57%
Total Household Income
Up to $30,000 a year 18% 32%
Up to $50,000 a year 18% 17%
Up to $70,000 a year 200 13%
More than $70,000 a year 36% 19%
Refused 10% 18%

Note: NZ population data has been compiled from the most recent estimates and projections available from Statistics NZ in each
category, as at October 2006

! Some households in this category without telephone
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Awareness




Prompted Awareness

95% of main grocery shoppers are aware of the Tick or the Heart

Foundation on food packaging (not significantly lower than in 2008)

Heart Foundation only (not Tick)

Tick only (not Heart Foundation)

Heart Foundation Tick at all

Tick at all

Either Tick or Heart Foundation

Neither Tick nor Heart Foundation

0 20 40 60 80 100

Q: Do you remember ever seeing a Tick symbol on any food packaging or labels? A particular organisation allows
food manufacturers to put the Tick symbol on food packaging labels What organisation do you think this is?

2009 base: Main grocery buyers (n=401)
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Products 1 t0s I mportani
(unprompted)

M m First Mentioned  m All Mentioned

Breakfast cereal
%

Margarine
Milk
Bread
Yoghurt/dairy food
Nett meat Breakfast cereahargarine, mijlbread,
Frozen ready-to-.. yoghurt / dairy food and meat stand out as
Cheese food types most important to have the Tick
Fries/wedges -..
Nett Chicken 1
Nett Fish 1
Fruit - canned/tinned 10
Vegetables - Frozen 10
Muesli bars 10
Butter 8
Crackers
lce cream
Fruit Juice

Q: What are all the types of food or food products you can think of that are
important to have  the Heart Foundation Tick on them? (Graph includes only
those at 7% or more level of mention)

2009 base: Main grocery buyers aware of the Tick (n=396)
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General Meaning of the Tick wunpromptea)

Main grocery shoppers understand the key link of the Tick with health

Nett healthy food/good for you/healthier..
Low in fat/97% fat free
Good for your heart
Healthy food
Marketed and approved by HF
Good for you
Low in sugar Healthy food 28%
Low cholesterol Healthier food choices 18%
Healthier choices Good for you 25%
Low in salt/sodium
Tested to meet certain standards
Percent of fat
Lower in saturated/trans fat/bad fat
Percent of salt
Percent of sugar
Low in bad fats
No cholesterol
Good for cholesterol
Low/lower in energy/calories
Nurtritious
No/low additives

Q: When the Tick is on the packaging or label of a food, S.
what do you think it means? H rtv
ea

RESEARCH 2009 base: Main grocery buyers (n=396) Foundation®
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Consumer statements about the Tick (agree)

Main grocery shoppers strongly trust the Heart Foundation and the Tick

and see the Tick as making shopping easier

| trust the Heart Foundation so | trust the Tick 91 %
| trust the Tick 9 w Strongly agree or Agree
Tick makes it easier to shop for healthier food 84 = Agree a fittle
Tick product is healthier compared with similar 82
Tick helps me make healthier food choices 81
Tick reminds me that I'm looking for better food 80
| feel more positively towards Tick food than nonTick 80
Tick products independently tested 79
Use the nutritional panel on food to see how healthy 79
| would be disappointed if Tick no longer around 78
Tick is relevant to me and household 7
More likely to try a Tick product 73
More aware of the Tick this year 54

8.

Q: Please tell me how much YOU personally agree or v
H O E N I x disagree with each of these statements . Heart
Foundation

RESEARCH 2009 base: Main grocery buyers (n=396)




Consumer statements about the Tick (isagree)

Malin grocery shoppers see the Tick as relevant to everyone, not just

those with health problems

% m Disagree/Strongly Disagree m Disagree a little

Tick is only relevant
to people with...

Tick makes
exaggerated. ..

No real difference
between Tick and. ..

Tick has nothing to
do with me

Healthier foods are
too expensive to...

| don't care If food
has Tick or not

Food with Tick
costs more

Q: Please tell me how much YOU personally agree or disagree with

lSH O E N I X each of these statements .
2009 base: Main grocery buyers (n=396)
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Buying food with the Tick

The majority of
grocery shoppers
(93%) say that they

have bought food
with the Tick on it at
some time.

Q: Have you EVER bought food or drink with a Heart <

lSH O E N I X Foundation Tick on the label ~ ? V
2009 base: Main grocery buyers (n=401) Heart

nnnnnnnn Foundation-




